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The Australian business telecommunications market remains in an ever-changing state as businesses
continue to migrate from old-generation, legacy technology-based voice and data systems to next-
generation, IP-based systems.

Produced annually as the flagship report in Telsyte's Business Decision Maker Series, this study offers a
detailed investigation and comprehensive analysis of fixed-line voice and data servicesusage,
preferences and adoption frends among Australian businesses by providing:

A snapshot of the Australian business fixed-line market, including PSTN, broadband and
data services penetration and user number;

Business fixed-line voice and data decision-making process, including the roles-of influencers
and use of external consultants;

Preferences for fixed-line voice and data service providers along with user perceptions of
“green telecom”, selection criteria, churn intention, and end-user perceptions of those
suppliers;

Current and planned adoptions of _enferprise dpplicdﬁons (such as web-based
conferencing, streaming audio/video; and e-learning) and voice and data technology
(such as VolP, various broadband access technologies, Ethernet and IP MPLS/VPN) as well
as adoption drivers and.inhibitors; and

Conclusion and recommendations.

F’ublished___simulfoneo'usly with-this study are two other Market Analysis and Forecast Series reports,

namely:

Australian Business Mobile Usage and Directions, 2008 End User Survey (Publication Number:
80487); and

Australian  Enterprise - Communications Usage and Directions, 2008 End User Survey
(Publication’'Number: 80488).

Australian Business Fixed Line Usage and Directions, 2008 End User Survey is a 34-page report costing
$2,995 (excluding GST) and includes 23 Figures and 4 Tables.
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